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Canada’s e-commerce infrastructure is highly developed

Canadian online merchants are grappling with

high inflation and a looming recession. They are 29 million 11.5%
increasingly investing in digital platforms to reach O 2 | online of total retail
more consumers, but they face stiff competition shoppers @ is e-commerce
from online marketplaces such as Amazon Canada.

At the same time, shoppers have higher standards

than ever before. They want effortless online C$52 billion 34%

buying experiences delivered by businesses with a Value of e-commerce % of e-commerce is
purpose beyond profit. Adaptability and customer- cross-border
centricity are key in overcoming these challenges.

CONSUMER INSIGHTS

The US and China are the
countries of choice for
cross-border shopping

The United States is the number

one choice for cross-border %
shopping, accounting for no less Ourevnneert™
than 65%. Compared to last 49%

year, only the United States rose China
slightly.

Australia

E-COMMERCE COUNTRY FACTSHEET CANADA | 2024 | ©OLANDMARK GLOBAL | 1

()



CONSUMER INSIGHTS

Delivery speed, product
range and low prices are
driving factors

For Canadian consumers, fast delivery speed is
the main driver for cross-border online shopping.
But it is closely followed by a broad product

and brand range.

Fast delivery speed: 42%

Choice of products & brands: 38%

Low product prices: 34%

Trustworthy webshop: 29%

Cheap delivery cost: 28%

Clothing and footwear is
by far the main cross-border
purchase category

Like in the US, clothing is the most popular product
category. However, Canadians’ top five also consists
of hobby-related products like books, music and sport,
whereas Americans instead rank jewellery, watches
and home/garden products.

Clothing and footwear: 38%

Consumer electronics and accessories: 17%

Personal care and beauty products: 14%

Books, music and media: 12%

Sport, leisure and hobbies: 11%

Landmark Global partners with both postal and commercial logistics operators
to deliver your parcels from anywhere to Canada on time and in a cost-effective way.

Nearly half of cross-border
purchases are worth more
than 70 Canadian dollars

Looking at the purchases, we see an increase in
product value over the years. Almost half of the
purchases are worth more than 70 Canadian dollars.
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Canadian shoppers
mostly prefer to pay
with credit cards

The preferred payment method for online purchases
is by far the credit card. Digital wallets are much less

desired. An interesting comparison can be made with
the US, where debit cards rank highest.

5%

T —

Other payment method 64

Cre

14%

17%

Alipay or
equivalent



CONSUMER INSIGHTS

Canadian online shoppers
increasingly buy from their
mobile device

Smartphone popularity keeps on rising over the years.
Meanwhile, the use of computers and tablets has been

slowly declining since 2021. That said, Canadians still
mostly shop online from their desktops or laptops.

8%
Tablet

23%
deskion

28%
Laptop

Delivery at home is by far

the most used delivery method
in Canada

Most Canadian consumers choose to have their parcels

delivered at home, either at the door or in the mailbox.
The post office comes in third with a respectable 39%.

At home: at the door: 81%

At home: in the mailbox: 72%

Post office: 39%

At home: safe place: 26%

Postal service point: 16%

Landmark Global can deliver your shipments directly to your Canadian customers’ doorstep
or their selected pick-up location. End-to-end tracking comes with every delivery.

Information about
delivery charges is key

When shopping abroad online, Canadians primarily
want clear information about the delivery charges.
The second most important delivery factor is free
delivery above a certain value.

Pre-purchase information about delivery charges: 74%

Free delivery above a certain value: 62%

Trust in the delivery company: 60%

Simple and reliable return process: 59%

Information about the customs process: 52%

@ 79% of Canadians follow their
&> parcel via tracking notifications

Amazon is the most popular
online marketplace in Canada

Amazon holds on to its number one ranking and
keeps growing slowly. The newer marketplace Temu

is also rising. Meanwhile, eBay decreased by 44%
compared to 2022.

Amazon: 77%

Walmart: 4%

Temu: 4%

||
eBay: 4%

Shein: 3%
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Key Takeaways | How to succeed in Canada as an online retailer

Allow for payments via credit card as more than 6 in 10 Canadians prefer this payment method.
Be clear about the delivery charges and offer free delivery above a certain value as well as tracking.
Give home delivery as an option as most Canadians prefer this delivery method.

Focus on the speed of your delivery first and on product and brand range second.

Provide a mobile-friendly webshop as more and more purchases are made via smartphones.

Get in touch with us

Find out how we can help you grow your e-commerce: landmarkglobal.com/contact

Read more news & insights: landmarkglobal.com/news

Follow us on LinkedIn: linkedin.com/company/landmark-global

Open your world

Landmark Global is the trusted international logistics partner, powering your e-commerce growth.
With a network spanning 220 destinations, our services include international parcel delivery, customs
clearance solutions, and returns management. Being part of the bpost group enables us to expand our
knowledge and capabilities and provide better e-logistic solutions to our customers.

Our fully integrated logistics services

S e 2 @

Parcel Returns Customs International
Delivery : Management : Clearance : Mail Delivery
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